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BEING SEEN ON SCREEN:
DIVERSE REPRESENTATION 
AND INCLUSION ON TV
Access the full brief here: Being Seen on Screen Diverse Representation and Inclusion on TV

Source: Nielsen, Being Seen on Screen: Diverse Representation and Inclusion on TV, 2 December 2020

CONTEXT
As Being Seen on Screen shares, the United States is experiencing demographic transition. 41% of 
the U.S. population is now racially and ethnically diverse, and people are exploring and defining their 
personal identities. As the U.S. population diversifies, content providers now also have a unique 
opportunity to meet our expanding entertainment preferences. The media industry has made some 
progress in creating a more inclusive ecosystem. Among the top 300 most viewed TV programs in 
2019 (including broadcast, cable, and streaming), 92% of all programs measured have some presence 
of diversity (women, people of color, or LGBTQ) in their recurring casts. But as the data in this report 
shows, presence is not the same as representation. 

GETTING STARTED 
The purpose of this exercise is to help you gain exposure to and familiarity with real data, while also 
exploring diverse representation and inclusion on television. Sometimes getting started with data is 
the hardest part. Use the helpful hints and reflection questions below to support you in unpacking 
the data and thinking about some potential next steps. 

COMMUNITY BRIEFS

https://www.discoverdatainschool.org/sites/default/files/documents/FINALInclusionAnalyticsReport_Dec_2020__2_.pdf
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HELPFUL HINTS
Let the thoughts flow. 

Data is all about gathering lots of diverse information, so don’t be afraid to explore, gather, and share. 

Start with open-ended questions. 

Don’t worry too much about structure, just let the “big picture” gradually reveal itself to you 
through concrete real-world insights. 

Let the data do the talking. 

Dig deeper into the data and let the information you find help you build and communicate your ideas.

Explore the data. 

Start by reviewing the data presented below, then spend some time considering the  
reflection questions. 

REFLECTION QUESTIONS
• What are some things you noticed when looking at the data?

• Did you notice any trends between the data sets?

• Did you see something that surprised you?

• How does this data help you understand more about representation and inclusion on TV?

• Is there any action that you’d like to take, based on what you’ve learned from this data? 

Source: Nielsen, Being Seen on Screen: Diverse Representation and Inclusion on TV, 2 December 2020
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DATA HANDOUT
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DATA HANDOUT


