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NATIONAL FAN BASE SIZES  
OF SUPER BOWL LIII TEAMS

Nielsen: Is Bigger Better? New England Patriots 
and Los Angeles Rams Fans Compared, 2019

6RXUFH��1LHOVHQ�6SRUWV�6SRQVRUOLQN��-DQXDU\Ȃ'HFHPEHU������

https://www.nielsen.com/us/en/insights/news/2019/is-bigger-better-new-england-patriots-and-los-angeles-rams-fans-compared.html
https://www.nielsen.com/us/en/insights/news/2019/is-bigger-better-new-england-patriots-and-los-angeles-rams-fans-compared.html
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DEMOGRAPHICS OF  
SUPER BOWL LIII TEAM FANS

Nielsen: Is Bigger Better? New England Patriots and Los Angeles Rams Fans Compared, 2019

New England Patriots Los Angeles Rams

6RXUFH��1LHOVHQ�6SRUWV�6SRQVRUOLQN��-DQXDU\Ȃ'HFHPEHU������

https://www.nielsen.com/us/en/insights/news/2019/is-bigger-better-new-england-patriots-and-los-angeles-rams-fans-compared.html
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MONTHLY SPENDING HABITS  
OF SUPER BOWL LIII TEAM FANS

Nielsen: Is Bigger Better? New England Patriots 
and Los Angeles Rams Fans Compared, 2019

https://www.nielsen.com/us/en/insights/news/2019/is-bigger-better-new-england-patriots-and-los-angeles-rams-fans-compared.html
https://www.nielsen.com/us/en/insights/news/2019/is-bigger-better-new-england-patriots-and-los-angeles-rams-fans-compared.html
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Nielsen: 7KH�6XSHU�%RZO��7KH�%LJJHVW�&RQFHUW�RI�WKH�<HDU, 2016

THE EFFECT OF  
SUPER BOWL HALFTIME 
PERFORMANCES

COLDPLAY’S “A HEAD 
FULL OF DREAMS”  
MUSIC CONSUMPTION

https://www.nielsen.com/us/en/insights/news/2016/the-super-bowl-the-biggest-concert-of-the-year.html
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CHANGES OVER TIME—VIEWERSHIP TRENDS 
SUPER BOWL LIII DRAWS 98.2 MILLION TV VIEWERS
Activity Idea #1 (beginner) 

Working in small groups, students will read a report on viewership and social media 
interactions during the big game. They will analyze historical viewership data and create  
line graphs to illustrate changes in viewership over time. Then, they will discuss kinds of 
sources that would be helpful to determine potential causes for change in viewership.

Activity Idea #2 (intermediate)

After creating a line graph that demonstrates the change in viewership of the big game over 
time, students will conduct research using historical documents to evaluate the causes and 
H΍HFWV�RI�HYHQWV�WKDW�PD\�KDYH�OHG�WR�FKDQJHV�LQ�YLHZHUVKLS�GXULQJ�D�VSHFLȴF�SHULRG�LQ�KLVWRU\��
6WXGHQWV�ZLOO�WKHQ�FRQVWUXFW�DUJXPHQWV�VXSSRUWHG�E\�HYLGHQFH�WR�H[SODLQ�WKH�SRWHQWLDO�UHDVRQ�
for changes in viewership.

Connect to: 6ROYLQJ�3UREOHPV�E\�*UDSKLQJ; 'HWHUPLQLQJ�+HOSIXO�6RXUFHV; Analyzing Historical 
&DXVH�DQG�(΍HFW; ΖQWHJUDWLQJ�(YLGHQFH�)URP�0XOWLSOH�6RXUFHV; Writing an Argument;  
6KRUW�5HVHDUFK

Visual/Graphic: A table is provided below for settings without internet access.

https://www.nielsen.com/us/en/insights/news/2019/super-bowl-liii-draws-98-2-million-tv-viewers-32-3-million-social-media-interactions.html
http://www.corestandards.org/Math/Practice/MP1/
https://www.socialstudies.org/sites/default/files/2017/Jun/c3-framework-for-social-studies-rev0617.pdf
https://www.socialstudies.org/sites/default/files/2017/Jun/c3-framework-for-social-studies-rev0617.pdf
https://www.socialstudies.org/sites/default/files/2017/Jun/c3-framework-for-social-studies-rev0617.pdf
https://www.socialstudies.org/sites/default/files/2017/Jun/c3-framework-for-social-studies-rev0617.pdf
http://www.corestandards.org/ELA-Literacy/W/11-12/1/
http://www.corestandards.org/ELA-Literacy/W/9-10/7/
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HISTORICAL SUPER BOWL VIEWERSHIP
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Nielsen: 6XSHU�%RZO�/ΖΖΖ�'UDZV������0LOOLRQ�79�9LHZHUV, 2019

Copyright © 2019 The Nielsen Company (US), LLC. All Rights Reserved.

https://www.nielsen.com/us/en/insights/news/2019/super-bowl-liii-draws-98-2-million-tv-viewers-32-3-million-social-media-interactions.html
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COLLECTING DATA—IN ORDER TO SOLVE  
A PROBLEM, YOU NEED TO FIND THE RIGHT  
INFORMATION
6WXGHQWV�ZLOO�FROOHFW�WKHLU�RZQ�GDWD�IURP�IDPLO\�DQG�IULHQGVȃLQFOXGLQJ�GHPRJUDSKLF��
YLHZHUVKLS��DQG�SUHIHUHQFHVȃIRU�GL΍HUHQW�HOHPHQWV�RI�FKDPSLRQVKLS�IRRWEDOO��7KH\�ZLOO�XVH�
two points of data to draw conclusions and write a report similar to ”Is Bigger Better,” including 
charts and graphs. NOTE TO EDUCATOR: It may be helpful to provide students with sample 
questions or prompts to guide their data collection. 



Big Data in the Big Game —Copyright © 2019 Discovery Education. All rights reserved. Discovery Education, Inc. 13

A F T E R S C H O O L  F O R  A L L

KEY VOCABULARY 
Analyze: To study or determine the nature of a relationship 

Claim: To state or assert that something is the case

Conclusion: A reasoned judgment

Consumer: A person that uses goods and services, or participates in an economy 

Critique: To examine and provide feedback

Data: Facts and statistics that can be used for analysis, discussion and/or calculations

Data Point:�$�VLQJOH�LGHQWLȴDEOH�HOHPHQW�LQ�D�GDWD�VHW

Data set: A group of data points

Demographics: 7KH�FKDUDFWHULVWLFV�RI�KXPDQ�SRSXODWLRQV��VXFK�DV�DJH�RU�LQFRPH�

Dividend: D�EHQHȴW�IURP�DQ�DFWLRQ�RU�SROLF\

Evaluate:�7R�GHWHUPLQH�WKH�YDOXH��ZRUWK��RU�VLJQLȴFDQFH

Evidence: Information that provides support for whether a conclusion is true

Fan Base: A group of supporters for a particular sport or team

Household: A group of people composed of those living together in the same house, 
apartment, or other living situation

Line Graph: A graph in which points representing values are connected by a line, often  
showing changes over time

Music Consumption: The amount of music purchased by a consumer from both video  
and audio streams 

Percent Increase: The increase from one value to another value, expressed as a percentage  
� ��1HZ�1XPEHU�Ȃ�2ULJLQDO�1XPEHU��¹�2ULJLQDO�1XPEHU�������

Phenomenon:�2EVHUYDEOH�IDFWV�RU�HYHQWV��HVSHFLDOO\�VRPHWKLQJ�WKDW�LV�UHPDUNDEOH

Sponsorship:�:KHQ�ȴQDQFLDO�SD\PHQWV�RU�RWKHU�VXSSRUW�LV�PDGH�E\�D�FRPSDQ\�RU�D�SHUVRQ� 
for the right to be associated with a person, project, or program

Venn Diagram: A graph representing data in intersecting circles, where the overlapping center 
represents common data points

Viewers/Viewership: People who watch television or other visual content online


