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A F T E R S C H O O L  F O R  A L L

DIVING INTO ELECTION 
STATISTICS
Students will analyze data related to voter participation, draw inferences, and 
create visual representations of the statistical evidence that demonstrates 
similarities and differences among voter segments (subgroups). By comparing 
and contrasting sets of data, students will pose questions and evaluate claims 
related to elections.

ELECTION CYCLES—THE CHANGING PERCEPTION 
OF VOTERS 
Every four years America enters into a new presidential election season that will shape the 
course of the country. To better understand how elections influence our lives, students will 
investigate voting participation rates in elections, the impact of advanced data on campaign 
advertisements, and the evolving impact of media consumption and election information. These 
activities can be easily incorporated within a social studies and/or mathematics class.

VOTING AND VIEWERSHIP RATES AND COMPARISONS
MIDTERM 2018 VS. NATIONAL 2016
Activity Idea #1 (beginner) 
Using information from the articles and data from the graphs, students will calculate the 
difference in number of television viewers by age group between the 2018 midterm election 
and the 2016 presidential election. They can also gain another perspective on the data by 
calculating the percentage increase or decrease between the viewership data. To calculate the 
percentage change, they should identify the same data groups in 2016 and 2018 to make sure 
they’re comparing the same categories. Then they will calculate the difference between the 
data points and divide that result by the original amount. Lastly, they will multiply that result by 
100 to determine the percentage increase or decrease (= (New Number - Original Number) ÷ 
Original Number × 100).

CURRICULUM CONNECTOR 

https://www.nielsen.com/us/en/insights/article/2018/over-36-million-viewers-watch-primetime-2018-midterm-election/
https://www.nielsen.com/us/en/insights/article/2016/71-million-viewers-tuned-in-to-2016-election-coverage-during-primetime/
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Activity Idea #2 (intermediate) 
After calculating the difference in viewership between the 2016 presidential election and the 
2018 midterm election, students will use their own research to compare voting and viewership 
rates to make a claim about the difference in voter participation. Instruct the students to 
support their claim using evidence drawn from the data. When they have finished writing, 
students will present their arguments—including a chart and/or graph to classmates, who will 
critique their evidence and may challenge their conclusions. 

Note to Teacher: It may be helpful to provide sample claims to students or to compose a sample 
claim as a group.

Connect to: Analyze Proportional Relationships, Supporting Claims with Evidence, Close Read 
for Meaning and Subtext

Visual/Graphic: Over 36 Million Viewers Watch Primetime 2018 Midterm Election Coverage, 
71 Million Viewers Tuned in to 2016 Election Coverage in Primetime, Charts and graphs are 
provided below for settings without Internet access.

http://www.corestandards.org/Math/Content/7/RP/A/3/
http://www.corestandards.org/ELA-Literacy/WHST/11-12/1/b/
http://www.corestandards.org/ELA-Literacy/RI/8/4/
http://www.corestandards.org/ELA-Literacy/RI/8/4/
https://www.nielsen.com/us/en/insights/article/2018/over-36-million-viewers-watch-primetime-2018-midterm-election/
https://www.nielsen.com/us/en/insights/article/2016/71-million-viewers-tuned-in-to-2016-election-coverage-during-primetime/
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2018 MIDTERM ELECTION: NOV. 6, 2018

HISTORICAL MIDTERM ELECTIONS
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SUM OF NETWORKS LIVE + SAME DAY (NOV. 8, 2016)

Source: Nielsen, Over 36 Million Viewers Watch Primetime 2018 Midterm Election Coverage, 2018; 
71 Million Viewers Tuned in to 2016 Election Coverage in Primetime, 2016.

https://www.nielsen.com/us/en/insights/article/2018/over-36-million-viewers-watch-primetime-2018-midterm-election/
https://www.nielsen.com/us/en/insights/article/2016/71-million-viewers-tuned-in-to-2016-election-coverage-during-primetime/
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POLITICAL SEGMENTS AT THE POLL 
REACHING KEY VOTER SEGMENTS IN THE 2016 ELECTION
Activity Idea #1 (beginner) 

The data in this report is categorized by specific voting segments: Single White Females, African 
Americans, Hispanic Millennials, and Non-Collegiate White Males. Students will review the 
demographic data for each voter segment within the guide and then participate in a discussion 
about voting information based on a variety of categories. Students will use this evidence to draw 
conclusions about how political parties can most effectively and efficiently reach specific groups.

Activity Idea #2 (intermediate)

Students will review the data of key voting segments for the 2016 election. Splitting into groups 
that represent each voter segment, students will analyze the data from different perspectives, 
make suggestions and create a plan that promotes greater voter turnout targeted toward each 
segment, such as social media habits or other pressing issues. Encourage students to think 
about how presidential candidates can customize their campaigns to ensure that they can 
connect with voter segments in new and innovative ways.

Connect to: Integrating Evidence From Multiple Sources, Draw Conclusions from Multiple 
Sources, Take on Multiple Perspectives

Visual/Graphic: Reaching Key Voter Segments in the 2016 Election  
Charts and graphs are provided below for settings without Internet access. 

https://www.nielsen.com/wp-content/uploads/sites/3/2019/04/political-pairings-reaching-key-voter-segments-in-the-2016-election-scarborough-june-2016.pdf
https://www.socialstudies.org/sites/default/files/2017/Jun/c3-framework-for-social-studies-rev0617.pdf
http://www.corestandards.org/ELA-Literacy/W/9-10/7/
http://www.corestandards.org/ELA-Literacy/W/9-10/7/
http://www.corestandards.org/ELA-Literacy/SL/11-12/1/d/
https://www.nielsen.com/wp-content/uploads/sites/3/2019/04/political-pairings-reaching-key-voter-segments-in-the-2016-election-scarborough-june-2016.pdf
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SINGLE WHITE FEMALES (2016 DATA)

LIKELY



7

STUDENT HANDOUT

A F T E R S C H O O L  F O R  A L L

Diving Into Election Statistics—Copyright © 2020 Discovery Education. All rights reserved. Discovery Education, Inc.



8

STUDENT HANDOUT

A F T E R S C H O O L  F O R  A L L

Diving Into Election Statistics—Copyright © 2020 Discovery Education. All rights reserved. Discovery Education, Inc.



9

STUDENT HANDOUT

A F T E R S C H O O L  F O R  A L L

Diving Into Election Statistics—Copyright © 2020 Discovery Education. All rights reserved. Discovery Education, Inc.



10

STUDENT HANDOUT

A F T E R S C H O O L  F O R  A L L

Diving Into Election Statistics—Copyright © 2020 Discovery Education. All rights reserved. Discovery Education, Inc.

AFRICAN AMERICANS (2016 DATA)
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NON-COLLEGIATE WHITE MALES (2016 DATA)

(
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HISPANIC MILLENIALS (2016 DATA)
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Source: Nielsen, Political Pairings: Reaching Key Voter Segments in the 2016 Election, 2016.

https://www.nielsen.com/wp-content/uploads/sites/3/2019/04/political-pairings-reaching-key-voter-segments-in-the-2016-election-scarborough-june-2016.pdf
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MULTIMEDIA’S IMPACT ON POLITICS 
THEY VOTE, THEY DECIDE: FINDING YOUNG VOTERS WITH LOCAL 
AND SOCIAL MEDIA
Activity Idea #1 (beginner) 
Using information from the article and data from the chart “Average Time Spent Per Day,” 
students will calculate the percentage of time spent watching live TV vs. using a multimedia 
device for adults aged 25-54 in selected cities. Students will compare findings and generate ideas 
on how political parties may use this data to reach voters. If time permits, the students can select 
and create a visual format that best demonstrates their findings.

Activity Idea #2 (intermediate)
Students will use data from the chart to create their own survey to assess the rate and platform 
for media consumption among their teenage peers. After students collect data, they will discuss 
their findings and compare data. Students should discuss what platforms were most popular 
and what outcomes surprised them the most.

Connect to: Design Research Questions, Calculate Averages, Compare and Contrast Evidence

Visual/Graphic: Average Time Spent per Day, They Vote, They Decide: Finding Young Voters 
with Local and Social Media, Charts and graphs are provided below for settings without Internet 
access.

https://www.nielsen.com/us/en/insights/article/2016/they-vote-they-decide-finding-young-voters-with-local-and-social-media/
https://www.nielsen.com/us/en/insights/article/2016/they-vote-they-decide-finding-young-voters-with-local-and-social-media/
http://www.corestandards.org/ELA-Literacy/CCRA/W/7/
http://www.corestandards.org/Math/Content/6/SP/B/5/c/
http://www.corestandards.org/ELA-Literacy/RST/9-10/9/
https://www.nielsen.com/us/en/insights/article/2016/they-vote-they-decide-finding-young-voters-with-local-and-social-media/
https://www.nielsen.com/us/en/insights/article/2016/they-vote-they-decide-finding-young-voters-with-local-and-social-media/
https://www.nielsen.com/us/en/insights/article/2016/they-vote-they-decide-finding-young-voters-with-local-and-social-media/
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AVERAGE TIME SPENT PER DAY (HH:MM)

Source: Nielsen Average Time Spent Per Day, 2016

Source: NLTV NOV2015, Average Daily Time Spent HH:MM, P25-54, Live PUT, XPLT, Multimedia Device (Apple TV, Roku, Chromecast, etc)

https://www.nielsen.com/wp-content/uploads/sites/3/2019/04/average-time-spent-viewing-watching-a-day-live-tv-time-shifted-tv-multimedia-device.png?w=1110?w=1000
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HOW DO YOUNG VOTERS IDENTIFY THEMSELVES?

FINDING YOUR VOTER WITH LOCAL NEWS

Source: Nielsen, They Vote, They Decide: Finding Young Voters with Local and Social Media, 2016.

https://www.nielsen.com/us/en/insights/article/2016/they-vote-they-decide-finding-young-voters-with-local-and-social-media/
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COLLECTING DATA—IN ORDER TO SOLVE  
A PROBLEM, YOU NEED TO FIND THE RIGHT  
INFORMATION
Students will collect their own data from family and friends on how much election coverage 
they plan on watching during the 2020 election season, and how/where they plan on watching 
it. They will create categories that help identify informed voting preferences, such as online 
research of candidates, debate coverage, and election night coverage, as well as how they plan 
to find their polling location. Using the collected data, students will create an infographic that 
tells a local story of informed voting.
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KEY VOCABULARY 
Affiliation: Being related or closely associated with a particular person, group, or idea

Average: The sum of all numbers in a dataset divided by the amount of numbers, representing 
their central value

Causation: The relationship between the cause and effect of an action or outcome

Consumption: Using a resource, such as through buying or eating

Correlation: The degree to which two or more things are related

Demographic: Statistical data related to human populations (such as age or income)

Disaggregate: To break up or separate into parts

Household: A group of people composed of those living together in the same house, 
apartment, or other living situation

Infographic: A visual display of numerical charts, graphs, and diagrams related to a particular topic

Reliability: The consistency of a numerical amount

Viewership: The amount of people who watch a particular television program or channel


