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The Andrews Sisters’ hit “Rum and Coca-Cola” was one of the year's
biggest songs, dominating the Best Sellers in Stores chart for eight
weeks, putting the all-female group at the top of the music world.
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The Shirelles became the first all-female group to reach #1 on the
Billboard Hot 100 chart with “Will You Love Me Tomorrow” and Patsy
Cline's “Crazy" spent 21 weeks on the Hot Country Songs chart.
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Olivia Newton-John won two GRAMMYs® for Record of the Year and
Best Female Pop Vocal Performance. She had five #1 hits on the
Hot 100 chart in the 70s and early 80s.

Celine Dion became the first Canadian artist to have a gold record in
France. Her song “My Heart Will Go On” won the 1998 Oscar for Best

Original Song. The tune also won GRAMMYs® for Record Of The Year,

Best Female Pop Vocal Performance, Song Of The Year, and Best
Song Written for a Motion Picture or Television.

Madonna hit the music charts with her first #1 Hot 100 hit “Like a Virgin.”

Madonna holds the record for the most Top 10 songs in the history of
the Hot 100 chart, with 38 hits.
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Whitney Houston began a record-setting run of seven consecutive #1
hits from 1985 through 1988. She is the only woman to have tallied
reigns of more than 10 weeks with at No. 1 with three albums on the
Billboard 200 chart.
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Mariah Carey landed her first #1 Hot 100 hit. She went on to chart 18
#1 singles, the most of any solo artist, and has sold over 47 million
albums to date.

Shania Twain released Come On Over, the top-selling country
album and the best-selling album by a female artist in any
genre, since Nielsen started tracking sales in 1991.
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The top seven songs on Billboard's year-end chart were female acts, or
female-led, with Cher, TLC, Monica, Whitney Houston, Britney Spears,
Sixpence None the Richer and Christina Aguilera holding down the top
seven spots.

2008

Al five of the GRAMMY ® nominees for Best New Artist were female
artists, or female led groups, including winner Amy Winehouse.
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Adele set a record by selling over 3.3 million copies of her 25
album in the U.S. in a single week in 2015, She has sold over 24.5
million albums in the U.S. since her debut.

—

Taylor Swift is currently on an unprecedented run, with her past
four albums all surpassing 1 million sales in the U.S. in their first
week of release.

Copyright 2018 °The Nielsen Company

Source: Nielsen, International Women'’s Day: Celebrating Women in Music 2018
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MEDIA SNAPSHOT: 2019 FIFA WOMEN'S WORLD CUP

U.S. TV Viewing During
Ijl the 2019 FIFA Women's
= World Cup Final

Ratings and Viewership during
U.S. vs. Netherlands Match on

July 7,2019
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Social Media
El Interactions During the
2019 FIFA Women's
World Cup Final
4.6 million interactions across
Facebook, Twitter and
Instagram during U.S. vs.
Netherlands Match on July 7,
2019
Facebook 4.29%@‘
Instagram 20.1 :
12:58 PM EST

The time of the most social
moment of the match when fans
celebrated the U.S. team's victory

(5

43,588
Interactions on Twitter
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During the 2019 FIFA

}@ Top Social Accounts

Women's World Cup

Veteran footballer and "tea
sipper" Alex Morgan was the

social media star of the

tournament

Alex Morgan

Megan Rapinoe

Carli Lloyd

Allie Long

Christen Press

Abby Dahlkemper

Mallory Pugh

Eniola Aluko

Adrianna Franch

Jessica McDonald

157

128

73

29

17

16

14

11

Engagements (000)
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1,425,000
Social Engagements

3
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Alex Morgan
Instagram Posts

};} Top 5 Social Posts During the 2019 FIFA Women's World Cup

#LFG

Account

Rank
an Name

Alex
Morgan

Alex
Morgan

Alex
Morgan

Carli
Lloyd

Megan
Rapinoe

Social
Source

Instagram

Instagram

Instagram

Instagram

Instagram

Original
Content

A World Cup
final with my 22
best friends.
Living out the
ultimate dream.
LFG!!! #AM13

Closing out
group stage
TODAY
#USAVSWE
#AM13

#USAVCHI...LFG!
= #AM13

WORLD CUP
CHAMPIONS =2
4O

@ alikrieger
ashlynharris24

Date

717119

6/20/19

6/16/19

717119

717119

Owned
Url Engagement
(000)

https://www.instagram.com/p/BznT-57F8sE/ 736

https://www.instagram.com/p/By8Jh3vF36p/ 207

https://www.instagram.com/p/Byxepw8FM8W/ 167

https://www.instagram.com/p/BzoPlwijQvL/ 127

https://www.instagram.com/p/BzoJllvHjh0/ 104

Source: Nielsen, 2019 FIFA Women'’s World Cup: Media Snapshot, 2019
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WHAT'S WEIGHING NORTH AMERICAN WOMEN DOWN

77[y say that female leaders have to work harder to
() prove themselves.

In the U.S., In Canada,
)/ of women hold 25[y of women hold
38 %] manager-level 0 vice president
positions. positions.

63[y say women are less likely than men to be considered
() for senior-level positions.

76% of women agree that being a parent affects a woman'’s
career more than a man’s.

Women pay

40-50% more on common goods and services.

93[]/ of women say they have shared or primary
0 responsibility for daily shopping, household chores

and food prep.

Source: Axe the pink tax, Leanin.org, The Canadian Women's Institute, Nielsen Global Diversity and Emerging Q3 2016
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MARKETERS ARE FIGHTING INEQUALITY

foundation

CREATING GENDER-NEUTRAL INNOVATIONS
ﬁ LAUNCHING PINK TAX AND EDUCATION CAMPAIGNS
WORKING WITH LEGISLATORS TO BAN THE
PINK TAXES

ADJUSTING PRICES ON UNNECESSARILY LUXURY
TAXED AND PINK TAXED ITEMS

GIVING WOMEN REBATES ON PINK TAXED ITEMS

Source: Nielsen, The Million Dollar Fine, 2019
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